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1. What is the SEND Local Offer? 

Since 1 September 2014, every Local Authority must publish their ‘Local Offer’. The purpose is to 
set out in one place information about services available for children and young people with Special 
Educational Needs and Disabilities (SEND). 

The Bucks SEND Local Offer brings together a wealth of information from social care, health, 
education, and other services. It sets out the support they are expected to offer to children and 
young people from birth to 25 years with SEND, including those who do not have an Education, 
Health, and Care Plan, and how to access those services. The Local Offer has two main purposes: 

• to provide clear, comprehensive, and accessible information about services available 
• to ensure local services involve and listen to children and young people in Buckinghamshire 

with Special Educational Needs and Disabilities and their parents and carers when they 
develop and review their services. 

The Bucks SEND Local Offer has been developed to help parents, carers, young people and 
professionals and input from all these people helps us to keep it up to date and relevant.  

Local Authorities must publish feedback and comments on the Local Offer and show how these are 
being used to shape services and information to ensure they meet local needs.  

2. Where is the SEND Local Offer? 

The SEND Local Offer is part of the Family Information Service website 
https://familyinfo.buckinghamshire.gov.uk/send/  

The website content is under continual review and improvement with subject-matter experts and 
the Local Offer Advisory Group to develop new information and ongoing updates and changes 
being made as needed.  

The information for professionals is on Schoolsweb, but there are links to key information directly 
from the Local Offer for families who want to see it and find out more.  

Services, organisations and activities are included within our main FIS directory, and our SEND 
directory. 

3. Who updates the SEND Local Offer? 

Online content 

The published SEND Local Offer information is managed by the Early Help Digital Team who work 
closely with ‘subject matter experts’ who are colleagues from other parts of the Council like the 
SEND team, Commissioning and Education and external providers from Health and the voluntary 
and community sector to regularly review the information on the website to try and keep it up to 
date and relevant. 

https://familyinfo.buckinghamshire.gov.uk/send/
https://schoolsweb.buckscc.gov.uk/send-and-inclusion/
https://directory.familyinfo.buckinghamshire.gov.uk/
https://directory.send.buckinghamshire.gov.uk/
https://directory.send.buckinghamshire.gov.uk/
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In 2025, the Early Help Digital team oversaw and implemented: 

Feedback 

• Improvements to content made based on feedback 
 

Website and Schoolsweb 

• Continued improvement and updates to content, including new content on the Bucks SEND 
local offer pages and on SchoolsWeb SEND and Inclusion pages 

• Added a News section for Bucks SEND Local Offer 

The Local Offer Advisory group 

The Local Offer Advisory group, which is a multi-agency group made up of professionals and parent 
carer reps, has oversight of the ongoing review and improvement activity and determine what 
changes can be made based on the feedback they hear. 

Young people 

The Specialist Participation Team run youth voice sessions and school workshops for children and 
young people with SEND through the Shout Out for SEND (SOfS) programme, where young people 
can have their say on topics that are important to them.  

The SOfS Reps have created the Children and Young People’s Plan, for young people with SEND in 
Buckinghamshire. This plan focuses on the priorities of young people with SEND in the local area, 
with five ambitious, yet achievable, actions which aim to bring about positive change in the local 
area. 

Directories of services, organisations, and events 

Services and organisations can set up a record in the directory and can make changes directly to 
their published information. This means any updates can be made quickly and efficiently at a time 
to suit them. Changes are moderated by the Early Help Digital team.  

Records on the directory have a section especially for Local Offer information where anything 
relevant for people with SEND can be included by the service provider. These records have a ‘Local 
Offer’ icon to highlight them in the directory search results, and people can use the search filters to 
narrow down their search by need. Record editors are sent reminders to help them keep their 
information up to date.  

In 2025, the Early Help Digital team implemented: 

• Annual review of all maintained school’s links to their SEN Local Offer reports 
 
 

https://familyinfo.buckinghamshire.gov.uk/send/
https://familyinfo.buckinghamshire.gov.uk/send/
https://schoolsweb.buckinghamshire.gov.uk/send-and-inclusion/
https://familyinfo.buckinghamshire.gov.uk/news/
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4. Feedback 

Online and in person 

There are several ways that people can give their feedback about the Local Offer for SEND. They 
can: 

• use the ‘feedback’ link that sits on every page of the website and directory 

 

• email BFIS with feedback using the familyinfo@buckinghamshire.gov.uk mailbox 
• complete the ‘e-form’ that sits on the ‘Give Us Your Feedback’ page 
• send a message through social media (Bucks Local Offer and SEND Facebook page, BFIS 

Facebook, Instagram, or X)  
• complete a hard copy form available from libraries or Family Centres 
• ask a professional to share their feedback on their behalf, including through the Family 

Information Service who are available by phone every working day. 

All the feedback is logged, along with details of the action taken as a result. Feedback is published 
on the ‘You said, we did’ page. This is updated when feedback has been received and as far as 
possible, a response is sent to the person who gave the feedback. Where the feedback relates to a 
service, it is sent on to that service so they can provide a response. In addition, the Integrated SEND 
Team capture feedback on the process for new EHCPs through an annual survey with parents and 
carers.  

FACT Bucks parent carer forum runs an annual SEND survey with support from the SEND 
Independent Advice Service (SENDIAS). The 2025 results have been published, this data is analysed, 
and any issues are used to shape future processes. Furthermore, in 2025 the SEND and Inclusion 
Strategy 25-30 was revised which involved a comprehensive consultation with the public, many 
aspects of feedback regarding the local offer were received via this avenue too. A newly established 
SEND Taskforce has also been established late 2025 which ensures that voices across settings in 
Buckinghamshire are given opportunity to feedback where relevant. Where other services receive 
feedback about the published Local Offer for SEND information, they should pass this on to FIS 
Digital. 

mailto:familyinfo@buckinghamshire.gov.uk
https://familyinfo.buckinghamshire.gov.uk/send/get-involved/give-us-your-feedback/
https://www.facebook.com/BucksLocalOffer
http://www.facebook.com/bucksfamilyinfo
http://www.facebook.com/bucksfamilyinfo
https://www.instagram.com/bucksfamilyinfo/
https://x.com/bucksfamilyinfo
https://familyinfo.buckinghamshire.gov.uk/send/get-involved/you-said-we-did-send-local-offer/
https://www.factbucks.org.uk/latest-news/buckinghamshire-send-survey-report-2025/
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Feedback is an important part of the Local Offer for SEND, and sometimes young people, parents, 
carers, or professionals highlight missing, incorrect, or hard to find information which can be 
identified on the website and then corrected and updated. They can also comment on service 
provision or the availability of services and activities which the team will pass on to the relevant 
service or person and can help to inform commissioning priorities and future service provision. 
Discussions on these areas also take place at the Advisory and Impact Group as the members 
represent wider groups of people. 

Some of the initiatives that have been carried out following feedback received in 2025 included 
parent/carer webinars on how to navigate the universal offer, with an accompanying page added to 
the local offer as a resource for families and/or young people to use, revision the universal 
provision guidance which has been revised on the local offer accordingly, and work to update the 
transitions guide for YP moving towards adulthood based on feedback families find it difficult to 
navigate the post 16 offer. 

The website and directories meet digital accessibility requirements as well as core principles that 
were developed based on user research and testing sessions with local parents, carers, and young 
people. There is an ongoing process of reviewing and improving the content to ensure it is up to 
date and relevant. 

The Local Offer pages are in the top 20 for Local Offer websites nationally on the monthly Silktide 
Index. A drop from the top the in 2025 due to developer issues with the CMS platform that the 
Corporate Digital team must resolve with them. 
 
Content Development and Improvement 

The content on the Local Offer continues to be reviewed on a regular basis to ensure it remains 
accurate, accessible and reflective of current practice across education, health and social care. This 
ongoing review process includes whole scale content audits carried out with subject matter 
experts, who assess whether information is up to date, comprehensive and aligned with statutory 
guidance. 

In 2025, several improvements were implemented as a direct result of strategic feedback from 
families, professionals and the Local Offer Advisory Group. These changes strengthened both the 
quality and usability of the platform. They included: 

• Enhancements to Early Support information, such as the development of a series of Getting 
Started with SEND resources and introductory webinars designed to help families navigate 
support pathways more easily which will be embedded in to the local offer in 2026. 

• Publication of the revised Universal Provision document, providing schools with clearer 
expectations and enabling families to better understand the support that should be 
available without an EHCP. 

https://index.silktide.com/category/uk-local-offer/december-2025
https://index.silktide.com/category/uk-local-offer/december-2025
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• A full redesign of the Annual Reviews page, making the process clearer and more 
transparent, with improved guidance for parents, young people and professionals. 

 
Together, these updates demonstrate the ongoing commitment to co-produced, user centred 
content that responds directly to the needs of the SEND community. 

Young People  

During 2025, Shout Out for SEND (SOfS) strengthened youth voice across Buckinghamshire by 
ensuring children and young people with SEND directly shaped training, service improvement and 
strategic priorities. Highlights from the year include: 

• Creation of the Young Inspectors Programme SOfS developed and launched a new Young 
Inspectors model, enabling young people with SEND to assess local services, buildings and 
schools for accessibility and inclusion. Their feedback will guide improvements during 2025–
26, ensuring future changes are directly shaped by lived experience. 

• Produced Training Videos for the SOfS Learning Hub SOfS reps designed and filmed a suite 
of training videos for teachers and support staff and other professionals, sharing lived 
experience and practical advice on meeting SEND needs. These resources are available 
through the SOfS Learning Hub, and will be rolled out in 2026, embedding youth voice 
directly into staff learning and development across the county. 

• Youth-Led Mental Health Report Young people co‑authored a detailed report on mental 
health support, drawing on lived experience to highlight barriers and propose clear 
recommendations. Their insights have shaped local discussions around early support, 
school‑based provision, and how services communicate with young people. 

• Youth-Led Campaign for SEND Education in the Curriculum SOfS reps led a county (and 
nation)-wide call for schools to include meaningful SEND education within the curriculum, 
writing open letters to the Department for Education and emails to PSHE Leads across 
Bucks. Young people shared lived experiences, highlighted gaps in understanding among 
peers, and presented clear recommendations to education leaders. Their work has 
influenced ongoing discussions with schools and the SEND Partnership Board, raising the 
profile of SEND education and laying the foundations for future curriculum development 
that promotes understanding, inclusion and respect for neurodiversity. 

• Completing the Children and Young People’s Plan (2024–25) and Designing the New Plan 
(2026–28) SOfS reps played a central role in both delivering the Children and Young People’s 
Plans they created and shaping the future direction of SEND priorities in Buckinghamshire. 
They worked closely with representatives from the SEND Partnership Board (SPB), attending 
the annual Priority Setting Meeting and presenting youth‑led updates throughout the year. 

This collaboration enabled young people to: 

• complete the delivery of their previous Children and Young People’s Plan, ensuring every 
priority was shaped and monitored through lived experience, and 

https://www.youthvoicebucks.co.uk/opportunities/send-young-inspectors/
https://www.youthvoicebucks.co.uk/sofslearninghub/
https://www.youthvoicebucks.co.uk/sofs-mental-health/
https://www.youthvoicebucks.co.uk/send-education-in-pshe-sofs-impact/
https://www.youthvoicebucks.co.uk/sofs-plan-complete/
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• co‑design the new 2026–28 Plan, a substantial piece of work that sets out the next 
phase of youth‑led ambitions for SEND in the county. 

 
Their involvement ensured that strategic planning not only reflects young people’s voices 
but is actively driven by them. 

• Contribution to the SEND Inspection (November 2025) SOfS reps played a role in 
Buckinghamshire’s SEND Inspection by leading a dedicated youth session for inspectors. 
Young people shared honest accounts of their lived experiences, highlighted strengths and 
gaps in current provision, and explained what meaningful support looks like from their 
perspective. 

Their input provided inspectors with clear, first‑hand evidence that shaped the inspection 
team’s understanding of the local SEND landscape. As a result, inspectors identified Shout 
Out for SEND as a strength within the local area, recognising the programme’s role in 
embedding youth voice, improving accountability, and ensuring children and young people 
with SEND directly influence service development. 

• Growing Youth Leadership and Representation SOfS continued to support young people to 
take on meaningful leadership roles across workshops, outreach events, consultations and 
the Youth Summit. Their involvement helped make youth voice an expected and valued part 
of strategic decision‑making rather than an add‑on. 

Young people also took part in youth interview panels, directly influencing the recruitment of 
staff who work with children and young people with SEND. Their participation ensured that 
candidates were assessed not only on professional skills but on their ability to understand and 
respond to lived experience. 

In addition, the Shout Out for SEND Committee has been established to guide the direction of the 
programme, shape priorities, and provide ongoing leadership for our young people. 

Parent/carers 

There are parent and carer groups for SEND that meet across the county. The BFIS Information and 
Outreach Officers provide outreach to specialist and universal groups to promote the SEND Local 
Offer to families where they can, either virtually or in person.  

Parent/carer representatives from FACT Bucks (Families and Carers Together) work closely with the 
Council and are involved with lots of areas of work. FACT Bucks attend the Local Offer Advisory 
Group, so they can feedback on behalf of parents/carers and share information through their 
networks.  

SENDIAS actively engages with and supports parents, carers, and young people. They also publish 
and send a monthly newsletter to those who have subscribed to it. 

https://www.youthvoicebucks.co.uk/wp-content/uploads/2026/01/SOfS-Reps-Nov-Notes.pdf
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As part of ongoing improvement activity, discovery workshops took place in 2025 to ensure that the 
voices of families were heard and influencing our priorities. Examples include PfA community 
inclusion workshops in Feb 2025 and high support needs workshops in Sept 2025 – 
recommendations from both pieces were then embedded into our workstream plans and taken 
forward. See appendix 3. 

Professionals 

A revised SEND and Inclusion Strategy was published in September 2025, with an accompanying 
Strategic Delivery Plan that will continue to drive forward transformation work across the local 
area. Further information, and updates on progress will be reflected in the published Local Offer 
information as they are completed.  

Following an Ofsted inspection of our Buckinghamshire SEND Local Area Partnership in November 
2025, Ofsted has published its report. 

The report outcome indicates that the Buckinghamshire Local Area Partnership has made good 
progress; however, current arrangements lead to inconsistent experiences and outcomes for 
children and young people with SEND. This equates to a level two judgement on a three-level scale. 

There are named content owners (subject matter experts) who are responsible for reviewing the 
information regularly and identifying where there are changes or updates. They will work with the 
early help digital team to write the content. Content is produced to make sure that the website 
reflects current activity so that families know what to expect from a service. 
 
The Information and Outreach Officers who are part of the Buckinghamshire Family Information 
Service provide outreach at professional meetings regularly to remind services about keeping their 
information up to date and to demonstrate the benefits of the SEND Local Offer for families and 
professionals. This means that services working with families can signpost them directly to the 
website and help to promote the benefits of using it as well as encouraging families to give their 
feedback. A core set of promotional and information materials including images and videos have 
been developed and shared with professionals and can be used as part of the induction for new 
starters. Content is shared on social media that schools and partners can easily share.  

eLearning completions 

• eLearning for all staff on the Bucks SEND Local Offer – 263 completions to December 2025. 
• Bucks SEND Local Offer YouTube videos – 149 views  
• Animation YouTube for parents/carers and professionals to explain the Bucks SEND Local 

Offer – 264 views 
 

The Local Offer Advisory Group is attended by professionals from different organisations including 
FACT Bucks, the Specialist Participation Team, the SEND Independent Advice Service, Integrated 
SEND Team, Commissioners, Designated Clinical Officer, Education and Social Care. Each meeting is 

https://files.ofsted.gov.uk/v1/file/50295019
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an opportunity to review the published content on the SEND Local Offer, make suggestions for 
improvement and feedback on services and to share updates to make sure areas of work are joined 
up. Any issues that are raised are passed on to the most appropriate person to deal with and the 
group agrees an action plan that is taken forward for the next meeting.  

The Local Offer Advisory Group (LOAG) continues to identify areas for improvement and review and 
has contributed to the development of the website and directory. The group is also a mechanism 
for sharing information to make sure things are joined up or to pass on feedback to the most 
relevant person. This mechanism should help to identify gaps in provision and ensure the Local 
Authority is responsive to the needs of local children, young people, and their families. 

Outreach 

Not everyone has access to the internet and so it is important to ensure this group of people have a 
way of accessing the SEND Local Offer and giving their feedback. Libraries and the Family Centres in 
Buckinghamshire have SEND Local Offer information and can support people to get online using 
their computers. BFIS has a duty phone line that is answered during office hours by an Information 
and Outreach Officer every weekday. They can find out information for people, signpost them to 
relevant services, or gather information and send it out in hard copy.  

The Information and Outreach Officers also attend events in person or virtually across the County. 
This ranges from attending specialist SEN sessions, universal sessions at Family Centres and libraries 
to professional team meetings, school meetings and large community groups and events. These 
officers can speak with people and capture verbal feedback as well as providing advice and 
guidance. 

Surveys 

Surveys are used to get feedback from a wide variety of people. FACT Bucks parent carer forum 
runs an annual SEND survey with support from the SEND Independent Advice Service (SENDIAS). 
The 2025 results have been published. 

Promotion  

To get people’s feedback and engagement with the SEND Local Offer, first people need to know 
about it so they can share their opinion. There is an ongoing challenge to raise awareness about the 
Local Offer but there is a full communications plan in place with regular ongoing activity to try and 
improve this.  

The plan includes everything from a regular schedule of social media posts, bite-sized videos to 
highlight key topics, to printed materials, newsletters, outreach activity, and template documents 
with signposting links. The plan considers the different audiences, key messages, topics, different 
ways to reach them, and one-off targeted campaigns.  

https://www.factbucks.org.uk/latest-news/buckinghamshire-send-survey-report-2025/
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All professionals are encouraged to champion and promote the Local Offer, and the plan is 
reviewed continually through the Local Offer Advisory Group to ensure there is always a variety of 
promotional activity taking place.  

In 2025 the Early Help Digital team: 

• Ran a campaign in conjunction with the Corporate Communications team in March to April 
in 2025 to raise awareness of the Local Offer. 

• Supported the promotion and raising awareness of the Holiday Activity Fund (HAF) SEND 
specific courses/camps during the school holidays, Easter, Summer, and Christmas.  

Social media campaign statistics 
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5. Next steps 

Young people’s participation  

The Specialist Participation Team are further embedding their model of delivery and aim to 
establish school workshops and explore the use of Get Active sessions, both with an aim to reach a 
wider range of young people with SEND. Another aim is to increase the membership of the SOfS 
reps, ensuring that the demographic is representative of the young SEND community in 
Buckinghamshire.  

Across 2025 the team will reflect of the achievements of the past year within the Children and 
Young People’s Plan and established a new plan for 2026-27. This is linked to the wider local area 
SEND and Inclusion Strategy. Based on the various feedback channels mentioned in this report, and 
crucially the SEND and Inclusion Strategy consultation feedback, the current Children and Young 
People’s Plan focusses on the following core areas: 

• Improve inclusive education by updating universal provision guidance, strengthening the 
SOfS learning hub, and creating accessible rights information for young people.  

• Enhance the experience of mental health and diagnosis pathways through co-produced 
“active waiting” resources, clearer communication (for example, welcome emails), and 
reviewing feedback to shape next steps.  

• Increase access to short breaks and respite by identifying barriers, gathering young 
people’s experiences, and creating best-practice resources for professionals.  

• Expand SOfS Young Inspectors programme to assess community spaces, provide feedback 
for improvements, and promote SEND-friendly venues.  

• Strengthen relationships between young people with SEND and policing through sharing 
lived experiences, co-producing inclusive resources, and tracking their impact.  

• Deliver a youth-led Shout Out for SEND Conference with workshops, professional 
engagement, and follow-up on pledges to measure impact. 

Communications plan 

There will be a continuous focus on the communication and promotion of the Local Offer, with 
regular engagement with key professionals and partners to ensure they can effectively 
direct/signpost families they work with to the SEND Local Offer. This will be complemented by 
ongoing online promotional activities, distribution of informational leaflets, and word-of-mouth 
advocacy. 
 
A new position has been funded to support communications across SEND with a dedicated SEND 
communications officer who started in November 2025. 
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Local Offer Advisory Group 

The Local Offer Advisory Group will continue to meet on a quarterly basis to review progress, 
monitor the impact of the published Local Offer, and consider feedback gathered from families, 
services and group members. Throughout 2025, the group discussed the feedback received to date 
and took steps to widen engagement by circulating “You Said, We Did” communications more 
broadly. It was subsequently acknowledged that this approach had limited impact in generating 
additional feedback. 

In response, the group identified the importance of embedding a more accessible and immediate 
feedback mechanism directly within Local Offer web pages. This improvement was agreed in 
principle and is scheduled for implementation in early 2026, strengthening opportunities for 
ongoing co-production and real-time insight. 

All existing feedback routes will remain open, and all feedback, alongside actions taken as a result, 
will continue to be captured and published. Additionally, peer reviews of the Local Offer are 
planned to take place during 2026. These reviews will offer an external perspective on strengths 
and areas for development, helping to drive continuous improvement and ensure the Local Offer 
remains responsive, transparent and aligned with the needs of children, young people and families. 

6. Website Content Analytics Data 1 January to 31 December 2025 

SEND Local Offer Website Data 

Top ten content pages         Views  

1. Local Offer for SEND landing page    10,049 
2. EHCCOs           4,897 
3. Education, Health, and Care plans       3,856     
4. Special Schools         3,450   
5. Requesting and EHC needs assessment      3,347 
6. SEND Support Services         3,131 
7. Forms and templates        2,796 
8. School transport for SEND       2,792  
9. Education and SEND         2,340 
10. Personal Transport for eligible children     2,019 
  

Directory searches  

Most popular records* 

1. Faith Beer SEND Support 
2. Bucks Activity Project 
3. DASH Club Buckingham 
4. SEND Swimming Lessons 

https://directory.familyinfo.buckinghamshire.gov.uk/
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5. Children and Adult Swimming Lessons 
6. Cookery Club for ages 16 plus 
7. SEND Easter HAD with Strive IA 
8. Women’s Pan-Disability Football 
9. Aylesbury and North Hub (SEND Service) 
10. Cleary Cool SEN Youth Clubs 

* Due to a Google Analytics Issued following the Council website deployment of a new cookie 
banner. Directory analytics were not captured from end April to December 2025.  

Dashboards 

Monthly analytics dashboards for the Local Offer for SEND and circulated to key stakeholders. 
There are: 

• Local Offer overview  
• SEND directory 
• Preparing for Adulthood 
• Education and SEND 

Dashboard examples. 
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Excerpts from Social Media dashboards for January, June, and November 2025. 

   

Disabled Children Register (BAND) 

This has grown from 2414 to 2762 (1 January to 31 December 2025), a total of 14.42%.  

Published local offers 

The number of published local offer listings on our directory for (1 January to 31 December 2025), 
has dropped by 5.12% 1757 to 1667. This is due to older listings being reviewed and removed. 

Social Media 

The Local Offer Facebook followers grew by 6.02% from January to 31 December 2025 (to a total of 
1989), and the Local Offer Facebook group grew 42.44% from 747 to 1064 members.  

A total of 74 posts, tweets, reels, stories (1 January to 31 December 2025) were shared on social 
media which varied from highlighting the content found on the LO, promoting specific local 
activities and services, local offer website content, to national awareness days and condition-
specific information. 
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7. Appendix 1: 2025 Social media post examples 
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8. Appendix 2: Buckinghamshire Local Offer Annual Feedback Report “You said, We Did”  

Date You said We did 
November 2025: 
Buckinghamshire 
Healthcare NHS Trust 

You said: Health visitors could offer 
parents of children with Down's 
Syndrome practical guidance on: 

• feeding techniques, including 
selecting appropriate textures 

• pacing meals 
• ensuring proper hydration 

We did: We promote early 
referral to Speech and Language 
Therapy for children with Down's 
Syndrome for solids advice 
amongst our Health Visiting 
teams. 

 You said: Parents were unsure about 
the transition from the Health 
Visiting team to school nursing. 

We did: We will send out a new 
transition letter to parents so 
they know what to expect when 
their children move from Health 
Visiting to School Nursing. 

 You said: It was important that 
Health Visitors know the details 
around the specific needs of parents 
whose children have Down's 
Syndrome. 

We did: We have raised 
awareness of Red Book inserts 
for children with Down's 
Syndrome with our Health 
Visiting teams. 

September 2025 You said: You needed more support 
throughout the 
Neurodevelopmental (ND) 
assessment journey. 

We did: Introduced enhanced 
pre and post-assessment 
telephone support calls, with 
input from our 
Neurodevelopmental (ND) 
nurses. Many have reported that 
they have found these calls 
incredibly helpful. 

 You said: We need immunisation 
clinics that can support our children 
and young people with SEND, as 
they find generic clinics 
overwhelming. 

We did: The School Aged 
Immunisation Service are running 
dedicated SEN vaccination clinics. 
They offer longer appointment 
slots and incorporate sensory-
friendly resources. This includes: 

• bean bags, 
• fidget toys 
• and other calming 

equipment to create a 
more inclusive 
environment. 

August 2025: FACT 
Bucks  

You said: During a co-produced 
engagement process in 2024, 
significant progress should be made 
to improve the local offer for 
children and young people with 
ADHD. 

We did: 
A best practice report has 
informed service improvements. 

• New ADHD resources are 
available on the FACT 
Bucks website and Local 
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Offer website, including 
three recorded webinars 
produced by SENDIAS and 
FACT. 

• Parent carers have access 
to online training, 
delivered by the ADHD 
Foundation, focused on 
practical strategies. 

• The development of 
ADHD Champions across 
settings and services is 
ongoing. 

• A Community of Practice 
is being established in 
collaboration with other 
local authorities. 

• Further work is underway 
to develop a broader 
offer for neurodiversity 
across all conditions. 

• Stakeholder input is 
encouraged. 

 
 You said: A community inclusion co-

production exercise with young 
people highlighted the need for 
improved access to local, inclusive 
community-based activities. 
The work should focus on: 

• Supporting community 
organisations through 
training and resources to 
enhance their inclusivity 

• Reviewing and co-producing 
the offer of short breaks and 
funded activities, including 
those accessed via Direct 
Payments. 

• Examples of good local 
inclusive practice should be 
used to inform this work. 

 

We did: Added new resources 
about community inclusion on 
the FACT Bucks website and Local 
Offer website, and a recorded 
webinar produced by SENDIAS 
and FACT. 

 You said: That post-18 Housing for 
young people requires 
improvement. 

We did: Contributed to a 
national enquiry by the National 
Development Team for Inclusion 
(NDTi) exploring housing options 
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• While some supported living 
options exist, many young 
people are left without 
suitable alternatives to 
remaining in the family 
home. 

• Early planning and clear 
pathways are essential to 
support independence in 
adulthood. 

for young people with SEND aged 
18 and above. 
This area is being progressed 
within the Higher Support Needs 
workstream and Preparing for 
Adulthood workstream locally. If 
you would like to get 
involved, please contact FACT 
Bucks. 
 

January 2025 You said: We had feedback that the 
SEND training wasn’t easy to find. 

We did: We spoke to our 
colleagues in the FIS Digital Team 
who have been super helpful.  
They have added information 
and a directory search widget to 
the BFIS site.  
 
Users can search by topic or 
select the ‘search directory’ 
button and they are taken to the 
directory with the relevant filters 
pre-selected.  
  
They also added the information 
to Schools Web with a link to the 
directory.  Again, the relevant 
filters are pre-selected making 
finding the SEND training much 
easier.  

 

 

 

 

 

 

 

 

 

 

 

https://www.factbucks.org.uk/contact-us/
https://www.factbucks.org.uk/contact-us/
https://familyinfo.buckinghamshire.gov.uk/send/forms-and-templates/
https://schoolsweb.buckinghamshire.gov.uk/send-and-inclusion/send-training-for-parents-carers-and-professionals/
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9. Appendix 3: Parent/Carer Workshop Outcome Reports 

High Support Needs 
Discovery Work Outco  

Community Inclusion 
- PfA Report FINAL.pd 
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