Job Summary
	Post Title
	Senior Strategic Communications Officer

	Proposed Pay Grade
	Grade 9

	Directorate / Service Area
	Deputy Chief Executive / Partnerships, Policy and Communications

	Line Manager
	Deputy Head of Communications and transformational Lead.

	Post Number/s (for existing posts)
	

	Work Location
	Aylesbury

	Work Style
	Any desk

	Job Family & Role Profile
	Customer and Community Engagement (CCE09M)

	DBS Check Required?
	No

	Politically Restricted Post?
	Yes - Sensitive



Job Purpose and Job Context
To lead the development, delivery and evaluation of strategic, integrated communications and engagement programmes that support the council's corporate priorities, transformation agenda, organisational change programmes, major projects and services. The postholder will play a key leadership role in enabling and embedding transformation across the organisation through effective communication, engagement and change adoption strategies.
The postholder will provide expert communications advice and guidance to senior managers, directors, elected members and partners, ensuring communications activity supports organisational objectives, protects and enhances the council's reputation and delivers measurable outcomes.
Working as a senior member of the Communications and Engagement Service, the postholder will lead a team of communications professionals, managing resources, performance and priorities to ensure the successful delivery of high-quality communications, campaigns, media relations, engagement and reputation management activity.
The role will build strong strategic relationships across the council and with external partners, influencing decision-making, supporting programme delivery, identifying opportunities and risks, and ensuring the council speaks with a clear and consistent voice while achieving successful transformation outcomes. 
Main Responsibilities and Duties
· Lead the development and implementation of strategic communications and engagement strategies, plans and campaigns aligned to corporate priorities, transformation programmes and key service objectives. 
· Lead the strategic communications and engagement approach for corporate transformation programmes, ensuring communications activity drives understanding, adoption and embedding of change across the organisation.
· Act as the communications lead for major transformation, service redesign and organisational change initiatives, working closely with programme boards, senior leaders and project teams.
· Develop and implement communication and engagement frameworks that support change management, cultural change, service transformation and continuous improvement programmes.
· Manage and develop a team of senior officers, providing leadership, supervision, coaching, performance management and professional development. 
· Ensure effective prioritisation and allocation of communications resources across competing demands, corporate priorities and transformation activity. 
· Lead the planning, commissioning and delivery of complex communications and engagement projects, ensuring delivery to agreed outcomes, timescales, budgets and quality standards.
· Ensure the successful end-to-end delivery of communications and engagement activity across corporate priorities, transformation programmes and directorate objectives.
· Provide expert strategic and tactical communications advice to senior managers, directors, elected members and project teams on complex, sensitive and high-profile issues. 
· Lead and oversee crisis communications, reputation management and issues management activity, ensuring risks are identified, mitigated and managed effectively. 
· Develop and maintain strong working relationships with directorates, members, senior stakeholders, partner organisations and external agencies. 
· Lead the development and maintenance of strategic forward plans, ensuring communications activity is coordinated, planned and aligned to corporate priorities and transformation milestones. 
· Ensure communications and engagement activity is insight-led, audience-focused and evidence-based, using research, evaluation and stakeholder feedback to inform future planning. 
· Monitor and evaluate the effectiveness of communications, engagement and change activities, producing performance reports and recommendations to support benefits realisation and continuous improvement.
· Commission, analyse and interpret communications and stakeholder intelligence, identifying emerging trends, risks and opportunities. 
· Lead the development of innovative approaches to communications, engagement and behaviour change activity. 
· Establish and monitor performance measures for communications and engagement activity, ensuring outcomes and impacts are evidenced and reported.
· Ensure communications activity complies with relevant legislation, codes of practice, council policies, accessibility requirements and professional standards. 
· Represent the Communications and Engagement Service at corporate, programme, partnership and external meetings, boards and working groups. 
· Lead partnership communications activity with external agencies to maximise impact and deliver shared objectives. 
· Develop and maintain communications policies, procedures, governance arrangements and quality standards. 
· Lead on identifying and embedding continuous improvement opportunities across the service and wider organisation. 
· Manage communications suppliers, contractors and commissioned services where required. 
· Contribute to wider service planning, workforce planning, policy development and business improvement activities. 
· Deputise for the Deputy Head of Communications and Transformation Lead as required. 
· Work occasional evenings, weekends and public holidays to support council activities and events. 
· Undertake any other duties appropriate to the grade and nature of the post. 

Accountability
· Budget responsibility: Manage communications budgets and commissioned expenditure as allocated.
· Budget monitoring: Monitor and report on communications spending (within a campaign/ project based capacity) ensuring value for money and compliance with financial procedures.
· Direct reports: Up to 5 Senior Communications Officers or Leads (Grades 6-8).
· Indirect reports: May include temporary staff, apprentices, agency staff and project resources as required.

Scope for Forward Planning and Deadlines
	Planning & Deadline Requirements
	✓
	Provide Job Specific Examples

	Up to 3 months
	✓
	Campaign planning and implementation; communications support for corporate projects; media and stakeholder management

	1 year
	✓
	Directorate and corporate forward planning; annual communications plans; organisational change programmes

	3-5 years
	✓
	Strategic communications planning supporting council priorities, transformation programmes and long-term service strategies



Values and Behaviours
We expect your values and behaviours to reflect the values of the organisation:
Proud
· Perform to your best every day.
· Care about delivering the role and setting high standards.
· Uphold the reputation of the service and the wider Council.
Ambitious
· Ambitious to learn, develop and fulfil potential.
· Ambitious to do things better.
· Solution focused and continually seeking improvements.
Collaborative
· Effectively engages with others, sharing ideas and solutions.
· Able to understand different perspectives.
· Works across organisational boundaries to achieve outcomes.
Trustworthy
· Accountable for actions and decisions.
· Behaves professionally and ethically.
· Demonstrates initiative, judgement and reliability.
	Knowledge, Skills, Experience & Qualifications
	Essential
	Desirable

	Substantial experience leading strategic communications within a large, complex organisation
	✔
	

	Significant experience leading communications for large-scale transformation, organisational change and service redesign programmes
	✔
	

	Demonstrable experience supporting change adoption, stakeholder engagement and behavioural change within complex organisations
	✔
	

	Experience leading multi-disciplinary communications delivery across multiple programmes, priorities and stakeholder groups
	✔
	

	Significant experience managing and developing communications professionals
	✔
	

	Expert knowledge of communications, engagement, campaigns, media relations and reputation management
	✔
	

	Experience developing and delivering organisation-wide communications strategies and campaigns
	✔
	

	Experience of supporting major transformation programmes and organisational change communications
	✔
	

	Experience developing performance frameworks and evaluating communications outcomes to inform strategic decision-making
	✔
	

	Experience managing politically sensitive and high-profile communications issues
	✔
	

	Significant experience advising senior leaders, directors and elected members
	✔
	

	Experience of crisis and emergency communications management
	✔
	

	Experience of service planning, business planning and performance management
	✔
	

	Experience managing budgets and resources effectively
	✔
	

	Ability to analyse complex information and provide strategic recommendations
	✔
	

	Strong stakeholder management, influencing and negotiation skills
	✔
	

	Excellent oral and written communication skills
	✔
	

	Experience of partnership working across multiple organisations and sectors
	✔
	

	Understanding of behavioural change communications and audience insight
	
	✔

	Professional communications qualification (CIPR or equivalent)
	
	✔

	Educated to degree level or equivalent experience
	✔
	

	Relevant communications, marketing, public relations or engagement qualification
	
	✔

	Management qualification or equivalent leadership experience
	
	✔

	Full driving licence
	
	✔

	Ability to converse confidently with customers and stakeholders in accurate spoken English
	✔
	



